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Promoting healthy eating with nudging.

No registrations found.

Ethical review Not applicable
Status Pending
Health condition type -
Study type Interventional

Summary

ID

NL-OMON20064

Source
NTR

Brief title
-

Health condition

Unhealthy dietary behaviour

Sponsors and support

Primary sponsor: Wageningen University & Research<br>
Chairgroup Strategic Communication (COM)<br>
Sub-department Communication, Philosophy and Technology
Source(s) of monetary or material Support: The Netherlands Organisation for Health
Research and Development (ZonMw)

Intervention

Outcome measures

Primary outcome

1) sales records of every product 2) habit strength (Self-Report Behavioural Automaticity
Index (SRBAI)) 3) reach (number of people present in the canteen and number of people
buying products in the canteen)
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Secondary outcome

1) habit strength (Self-Report Behavioural Automaticity Index (SRBAI)) 2) reach (number of
people present in the canteen and number of people buying products in the canteen) 3) net
profit margin 4) self-regulation of eating behaviour (Self-Regulation Questionnaire for adults
(SRBEQ)) 5) self-reported behaviour in the football canteen 6) healthy eating goals 7)
adherence to the intervention 8) ease or difficulty with adherence ( interviews with canteen
personnel) 9) acceptability of intervention (interviews with canteen personnel and players)
10) perceived effectiveness (interviews with canteen personnel)

Study description

Background summary

The present study aims to evaluate an intervention based on nudge theory to promote
healthy eating in football canteens. Nudges are small, low-cost alterations in the environment
that promote one type of behaviour over the other without affecting freedom of choice. The
intervention will be implemented in 3 phases in two football canteens in the Netherlands. The
first phase consists of adding 8 new products to the canteens that can be considered a
healthy alternative to current products in the assortment. The second phase consists of
adding nudge techniques to promote the sale of these products and correcting when there
are deviations from the protocol in the experimental canteen, while the control canteen will
still only have the addition of the 8 new products. In the third phase, both canteens will sell
the new products while promoting them with the use of nudge techniques. In this phase
deviations from the protocol will not be corrected. Our interest lies in the (long-term) effect of
the nudges on sales records and in the formation of habitual healthy choosing behaviour in
football canteens. These, and the reach of the intervention, will ultimately informs us about
the possible public health impact of an intervention based on nudge theory.

Study objective

1) Product sales of specific products will increase during phases in which these products are
nudged.

2) The effect of nudges on product sales (hypothesis 1) persists in the long-term, without
active control of the experimenter.

3) Participants in the experimental canteen will form stronger habits for buying the products
than participants in the control canteen.

4) Nudges in the football canteens reach a significant amount of people.

Study design
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Primary outcomes (control canteen):

Sales records: 0 weeks, 4 weeks, 13 weeks, 38 weeks

Habit strength (SRBAI): 4 weeks, 13 weeks, 38 weeks

Reach: 29 weeks

Primary outcomes (experimental canteen):

Sales records: 0 weeks, 6 weeks, 15 weeks, 38 weeks

Habit strength (SRBAI): 6 weeks, 15 weeks, 38 weeks

Reach: 29 weeks

Secondary outcomes (control canteen):

Habit strength (SRBAI): 8 weeks, 29 weeks

Net profit margin: 0 weeks, 4 weeks, 13 weeks, 38 weeks

Self-regulation of eating behaviour (SRBEQ): 4 weeks, 8 weeks, 13 weeks, 29 weeks, 38
weeks

Self-reported behaviour in the football canteen: 4 weeks, 8 weeks, 13 weeks, 29 weeks, 38
weeks

Healthy eating goals: 4 weeks

Adherence: 4 weeks, 13 weeks, 29 weeks, 38 weeks

Ease or difficulty with adherence ( interviews with canteen personnel): 38 weeks

Acceptability of intervention (interviews with canteen personnel and players): 38 weeks

Perceived effectiveness (interviews with canteen personnel): 38 weeks

Secondary outcomes (experimental canteen):

Habit strength (SRBAI): 10 weeks, 29 weeks



4 - Promoting healthy eating with nudging. 9-05-2025

Reach: 29 weeks

Net profit margin: 0 weeks, 6 weeks, 15 weeks, 38 weeks

Self-regulation of eating behaviour (SRBEQ): 6 weeks, 10 weeks, 15 weeks, 29 weeks, 38
weeks

Self-reported behaviour in the football canteen: 6 weeks, 10 weeks, 15 weeks, 29 weeks, 38
weeks

Healthy eating goals: 6 weeks

Adherence: 6 weeks, 8 weeks, 11 weeks, 15 weeks, 29 weeks, 38 weeks

Ease or difficulty with adherence (interviews with canteen personnel): 15 weeks, 38 weeks

Acceptability of intervention (interviews with canteen personnel and players): 15 weeks, 38
weeks

Perceived effectiveness (interviews with canteen personnel): 15 weeks, 38 weeks

Intervention

In this study an intervention based on nudge theory will be evaluated with the aim to
increase healthy food and drink consumption in football canteens. The intervention consists
of the expansion of football canteens’ assortment with 8 new products. These products can
be considered a healthy alternative to existing products. The products are nudged in a
variety of ways (e.g. made more visible and accessible). Both the experimental and control
group will receive the intervention in its whole, but will differ with regard to the duration of
the phases in which the separate elements of the intervention are being implemented. The
experimental canteen will expand its assortment with the new products for 4 weeks, after
which 9 weeks will follow in which these products are nudged. During these weeks,
deviations from the protocol are corrected. After the holidays in which canteens are not
visited, 17 weeks will follow in which the intervention is active, but without any correction.
The control canteen will expand its assortment for 13 weeks and after the holidays will then
also implement nudges for 17 weeks. Here, just as is the case in the experimental canteen,
deviations from the protocol will not be corrected.

Contacts

Public
De Leeuwenborch (building 201, room 4.055) Hollandseweg 1, 6706 KN Wageningen

Merije Rookhuijzen, van



5 - Promoting healthy eating with nudging. 9-05-2025

P.O. Box 8130

Wageningen 6700 EW
The Netherlands
+31 6-26194462
Scientific
De Leeuwenborch (building 201, room 4.055) Hollandseweg 1, 6706 KN Wageningen

Merije Rookhuijzen, van
P.O. Box 8130

Wageningen 6700 EW
The Netherlands
+31 6-26194462

Eligibility criteria

Inclusion criteria

Football canteens:

- Moderate size (600-1000 members) for feasibility reasons

- Access to, and willing to share, sales records and profit margins of previous and current
season

- Both canteens need to be as similar as possible based on financial budget and member
characteristics

Teams:

- Team needs to be part of one of the football clubs of which the canteen participates in the
study

- Age of all players ≥ 16

- All players are male

- Team needs to play in the regular competition (no g-teams)



6 - Promoting healthy eating with nudging. 9-05-2025

Exclusion criteria

Football canteens:

- Planned matches between teams from both football clubs (to avoid contamination of the
intervention)

Study design

Design

Study type: Interventional

Intervention model: Parallel

Allocation: Non-randomized controlled trial

Masking: Single blinded (masking used)

Control: Active

Recruitment

NL
Recruitment status: Pending

Start date (anticipated): 02-09-2017

Enrollment: 300

Type: Anticipated

Ethics review

Not applicable
Application type: Not applicable

Study registrations

Followed up by the following (possibly more current) registration

No registrations found.
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Other (possibly less up-to-date) registrations in this register

No registrations found.

In other registers

Register ID
NTR-new NL6530
NTR-old NTR6718
Other ZonMw : 91215012

Study results

Summary results
-


